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Oral Tradition of Jainism Discourse in the Wake of 
Digital and Social Media1: A Communication Study of 

Jain Mendicants and Lay Persons

Komal Shah

The	aim	of	the	paper	is	threefold:	a)	to	discuss	the	prevalence	and	use	of	
digital	and	social	media	by	Jain	mendicants	for	discourse	and	propagation,	
b)	how	digital	and	social	media	use	is	adding,	replacing,	and	substituting	the	
ancient means of Pravachan (sermon)	or	face-to-face	oral	discourse	tradition	
and	c)	study	the	opinion	and	views	of	mendicants	and	lay	persons	about	the	use	
of	digital	and	social	media	in	religious	discourse.	For	this	purpose	a	research	
study	was	conducted	among	Jain	lay	persons	and	Jain	mendicants	to	have	an	
insight	 into	 the	 digital	 and	 social	media	 adaptability	 by	 them	 for	 religious	
discourse and sermon. The paper attempts further elaboration and analysis to 
discuss	various	degrees	of	involvements	and	expectations	of	Jain	lay	persons	
and	mendicants	 in	 the	process	of	 religious	discourse	and	sermon.	 In	doing	
so	the	paper	will	provide	an	in	depth	religious	and	philosophical	debate	and	
discussion	about	the	desirability	and	utility	of	digital	and	social	media	use	in	
the	discourse	and	propagation	of	Jainism.	The	attempt	is	to	analyze	the	views	
and	concerns	of	the	Jain	mendicants,	on	the	use	of	digital	and	social	media	for	
religious	propagation	and	likely	impacts	on	Jain	lay	persons.

Study

The study was carried out in the city of Ahmedabad as most Jain 
are	 concentrated	 and	 live	 in	 urban	 setting	 and	 business	 centres	 of	 India.	

 1 By	Digital	and	Social	Media,	the	author	here	refers	to	the	New	Media	which	is	
Internet based

Komal Shah is course coordinator and assistant professor at LJ Institute of Media & 
Communications	 (LJIMC),	Ahmedabad,	 India.	 Her	 area	 of	 research	 interest	 is	 Media	 and	
Religion	with	special	focus	on	Jainism

Ahmedabad	being	one	of	the	largest	business	centres	of	the	country	having	
dominant	presence	of	Jain	within	multi	religious	city;	and	a	great	deal	of	social	
interaction	with	the	Hindu	in	social,	economic	and	religious	domains	of	the	city;	
though	numerically	small.

The two websites selected for study were parasdham.org1 and  jainismsimplified.
org.2		Both	websites	are	being	run	under	the	direct	and	able	guidance	of	prominent	
Acharya	(Jain	mendicants	of	higher	order)	of	different	Jain	sects.	The	websites	
are well connected with various social media sites like Facebook, YouTube, 
Twitter and Soundcloud were content analyzed. In addition to these two websites, 
opinions	of	 selected	eminent	 Jain	mendicants	were	 sought	 to	understand	 their	
views	and	concerns	on	the	use	of	digital	and	social	media	for	the	discourse	and	
propagation	of	Jainism.	

A	survey	was	carried	out	amongst	smartphone	owning	adult	Jain	lay	persons	
of	both	gender	during	July	2015.	The	objective	of	the	survey	was	to	study	(a)	the	
religious	understanding	of	Jain	lay	persons	across	age	groups	and	gender,	their	
religious	bend	of	mind	and	influences	of	formal	education,	(b)	to	analyze	the	use	
of	digital	and	social	media	for	Jain	religious	reading,	learning	and	understanding	
of	Jainism,	and	(c)	to	map	out	how	digital	and	social	media	are	being	used	to	add,	
replace and substitute the ancient face-to-face oral sermons and discourses.

A	stratified	random	sampling	method	was	followed	for	the	selection	of	400	
adult	Jains	above	18	years	of	age	in	the	city	of	Ahmedabad.	The	400	respondents	
(Jain	lay	persons),	were	equally	divided	(or	25	per	cent	each)	in	the	age	groups	of	
18-25;	26-35;	36-45	and	46	and	above.

Theoretical Perspective of Religion on Digital and Social Media

There	has	been	considerable	amount	of	research	being	carried	out	to	understand	
as	to	how	digital	and	social	media	is	transforming	the	religious	lives	of	young	men	
and	women	 (Campbell,	 2012).	At	 present,	 these	 religious	movements	 operate	
primarily	 through	 the	 Internet	 and	 earlier	 it	was	 through	 radio,	 television	 and	
video	cassettes	which	were	sold	in	video	stores	(Groys,	2009).	Use	of	video	was	
found	most	popular	among	different	religious	groups.	Traditionally,	the	standard	
medium	was	written	text	as	script,	a	book,	a	painted	image	or	sculpture	apart	from	
face to face oral discourse and sermon. 
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The	 question	 then	 arises	 as	 to	 what	 constitutes	 the	 difference	 between	
oral,	textual	and	digital	and	social	media	reproduction	of	religious	messages?	
Importantly	do	these	differences	affect	the	fate	of	religion	and	its	likely	impact	
on	the	followers	in	twenty-first	century?

Digital	and	social	media	data	whether		image	or	text		have	the	propensity	to	
regenerate,		multiply	and		distribute	themselves	almost	anonymously	through	
the	 open	 fields	 of	 digital	 and	 social	media.	The	 origin	 of	 these	 images	 or	
pictures	is	difficult	or	even	impossible	to	locate.	At	the	same	time,	digital	and	
social	media	socialization	seems	to	guarantee	a	literal	reproduction	of	text	or	
an	image	more	effectively	than	any	other	known	technique.	Naturally,	it	is	not	
so	much	the	digital	and	social	image	itself	as	the	image	file,	the	digital	and	
social	data	which	 remains	 identical	 through	 the	process	of	 its	 reproduction	
and distribution. 

Today,	smartphones	boasts	of	‘apps’		that	can	do	everything	from	finding	
convenience	 stores	 to	matching	 stars	of	prospective	bride	and	bridegroom.	
Software	developers	have	even	designed	programs	on	apps	that	bring	age-old	
religious	practices	into	the	digital	and	social	world.	These	apps	contain	full	
texts	of	 religious	scriptures,	hold	 recorded	sound	files	of	 religious mantras 
(a word or sound repeated to aid concentration in meditation)	and	calculate	
the exact time of sunset and sunrise of a particular place, book pooja	(rituals)	
and Brahmin	(priest)	for	devotees	for	an	important	and	prominent	religious	
temple.	Moreover,	now	one	can	even	offer	coconut	and	fruits	through	these	
apps.	Digital	and	social	media	have	provided	multiple	channels	of	access	and	
has	 encouraged	 discursive	 interaction	 on	 blogs,	 Facebook,	Twitter,	mobile	
applications	to	bring	about	de-centralization	and	democratization	of	religious	
communication	and	knowledge	(Groys,	2009).

Jain Philosophy in Midst of Digital and Social Media

Jainism	is	one	of	the	oldest	living	ancient	religions	of	the	world	originated	
in	 India,	 it	 began	 somewhere	near	 the	6th century BC. Jainism emphasizes 
ahimsa	(non-violence)	and	the	ascetic	life.	The	term	Jain means the devotee 
of Jinas	(spiritual	victors).	Jinas are called so because they have won victory 
over	passions	of	attachment	and	aversion	that	defile	the	soul.	As	a	result	a	Jain	
attains omniscience and supreme bliss. Jinas	are	enlightened	human	teachers.	
They are also called Thirthankaras	(Ford-makers)	whose	words	and	teachings	

help	 living	beings	 to	cross	 the	ocean	of	misery	or	 transmigratory	existence	
(Desai,	2008).	

Jainism	preaches	amity	towards	all	beings,	compassion	for	the	miserable	
and	detachment	 towards	possessions.	The	values	of	Jain	 religion	are	based	
on	 five	 vows3	 viz-	 non-violence,	 devotion	 to	 truth,	 non-stealing,	 celibacy	
and non-possession. The entire life of the Jain Shravak	(lay	person)	and	the	
Jain Sadhu	 (mendicant)	 emanates	 from	 these	vows.	Out	of	 these	vows	 the	
foremost	is	non-violence.	In	contrast	to	other	world	religions,	the	basic	virtue	
of	Jainism	has	been	scrupulously	scientific	when	it	was	propagated	and	was	
thoroughly	integrated	with	the	main	doctrine	of	Jainism.	

 
Jainism	aims	at	the	welfare	of	all	living	beings	and	not	of	humans	alone.	

Jainism	maintains	that	living	beings	are	infinite	and	are	present	all	over,	in	an	
empty space too. The Jain dictum parasparopagraho jivanam	(living	beings	
render	service	to	one	another)	offers	an	endearing	alternative	to	the	Darwin	
theory	of	‘survival	of	the	fittest.’	The	life	of	a	living	being	is	a	life	of	mutual	
cooperation and assistance. “All humanity is one” is one of the fundamental 
teachings	that	Jainism	offers	(Desai,	2008).

The three distinct contributions of Jainism to the Indian civilization 
include Sama	(equality),	Shama	(self	control)	and	Shrama	(dignity	of	labour).	
The	three	jewels	of	Jainism,	namely	Right	Faith,	Right	Knowledge	and	Right	
Conduct	depend	on	the	principle	of	equality	(Desai,	2008).	These	three	jewels	
advocate	living	a	balanced	life	by	keeping	away	from	anger,	hatred,	wailing	
and	 complaining.	 Jain	 ethics	 specify	 five	 minor	 vows	 –	 anuvrata (small	
vows),	 three	 social	 vows–	 gunvrata	 (qualitative	 vows),	 and	 four	 spiritual	
vows–shikshavrata (training	vows)	to	be	carried	out	by	any	lay	person	and	
householder. Similarly there are twelve minor vows known as anupreksha 
(reflections).	By	observing	these	vows,	the	lay	person	and	householder	comes	
to	possess	all	of	the	twenty	one	qualities	that	a	fully	developed	human	being	
must possess. 

Social service is a prominent outcome of Jain ethics. It prescribes six daily 
duties for every lay person or householder, viz. Jina	(deity)	adoration,	Sadhu 
(mendicant)	 veneration,	 study	 of	 Jain	 literature	 and	 scriptures,	 practice	 of	
self	discipline,	observance	of	 fasts	and	 the	curbing	of	appetites	and	giving	
of charity. Jain ethics are directed towards the liberation of individual human 
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beings.	The	ethical	code	of	Jainism	is	blend	of	Achar (conduct) and Vichar 
(reflection)	(Desai,	2008).

 A Jain Sadhu	(mendicant),	in	order	to	acquire	the	rightful	status,	has	to	
study	Jain	scriptures	and	also	the	scriptures	of	other	religions.	By	and	large,	
Jainism	is	considered	progressive	and	Jain	are	spread	across	the	globe.

Appearance of Digital and Social Media in Jainism

Digital	and	social	media	first	seems	to	have	been	used	around	the	end	of	
1994	in	Jain	religious	discourse	and	propagation	(Shah,	2001).	Thus	bringing	
about	the	next	major	transition	in	Jain	religious	discourse	and	sermon.	The	
ancient	method	of	oral	 Jain	 religious	discourse	and	sermon	 in	 the	past	has	
been hierarchical, unitary, and authoritative in its tradition. Many believe that 
digital	and	social	media	have	become	a	boon	for	Jains	all	over	the	world.	In	
the	past,	Jains	were	a	scattered	and	miniscule	minority	with	no	identifiable	
community	which	supports	each	other	as	a	religious	group.	It	seems	digital	
and social media has helped Jain lay persons to form a community wherever 
they	live	in	various	parts	of	the	world	including	India.	The	Jains	have	adopted	
and	 embraced	 digital	 and	 social	 media	 to	 increase	 their	 access	 to	 these	
religious	sites	for	discourse	and	sermon.	The	other	important	role	of	digital	
and	social	media	could	be	observed	in	the	lives	of	young	Jains,	who	are	often	
utilizing	digital	and	social	media	as	an	important	means	to	reaffirm,	reconfirm	
and	reach	to	a	decision,	especially	when	there	is	a	question	of	observing	fast	
on an auspicious day, which is very important for a Jain.

Sadhu (mendicant) Views of Digital and Social Media 

In	 total	 ten	 Jain	 mendicants	 were	 interviewed	 to	 get	 their	 opinion	 on	
the	use	of	digital	and	social	media	for	religious	discourse	and	propagation.	
The analysis of case study of Sadhu	(mendicants)	indicated	varied	opinions	
expressed	by	mendicants	who	belonged	to	various	Jain	sects.	A	few	supported	
the	use	of	digital	and	social	media	for	religious	discourse	and	sermon	while	
others	totally	rejected	use	of	these	“materialistic	things”	which	according	to	
them	are	the	root	cause	of	suffering	in	the	world	today.		

PP Acharya Shri Rashmiratna Surishwarji M.S4 and PP Acharya Nitiratna 
Vijayji Maharaj Saheb,5	 both	 Shwetamber	 Jain	monks,	were	 of	 the	 strong	

view	that	mendicants	as	well	as	Jain	lay	persons	should	not	use	digital	and	
social	media	for	religious	learning,	discourse	and	sermon	or	for	that	matter	
any other purposes. As Jainism does not believe in publicity therefore no 
discourse	or	 sermon	of	 the	 religion	 is	 required.	 Jainism	believes	 in	quality	
and	not	 in	quantum	of	religious	followers.	It	does	not	matter	if	the	number	of	
followers	reduce	but	the	religious	knowledge	should	always	be	imparted	through	a	
Guru	(Jain	mendicant).	Digital	and	social	media	sites	hold	many	more	things	other	
than	religious	knowledge	which	can	distract	Jain	lay	persons	from	the	spiritual	path	
of	salvation;	thus	digital	and	social	media	is	an	inappropriate	platform	to	propagate	
or	discuss	religious	issues.	The	Jain	Sadhu	(mendicant)	should	not	use	digital	and	
social media since the mendicant has already accepted the vow of detachment from 
worldly pleasures.

On the other hand, PP Muni Shri Heetrati Vijayji Maharaj Saheb,6 a Shwetamber 
Jain monk, and PP Sadhvi Labdhi Shriji M.S.,7 a Terapanthi Jain nun, were of the 
opinion that the Guru	(Jain	mendicant)	is	central	in	any	religion.	However	in	today’s	
world,	the	use	of	various	media	too	should	be	allowed	for	religious	discourse	and	
sermon. It is essential in present times to have such means of discourse and sermon 
between the Sadhu	(mendicant)	and	the	Shravak	(lay	person)	for	the	spread	of	Jain	
religion	in	the	right	direction.

Acharya Tulsi, the ninth Acharya of the Terapanth Sangha, had promoted 
religious	education	for	nuns	to	make	them	learned	and	add	a	new	category	between	
nun	and	lay	woman	(Shravika);	Samani	(Saman order) which	is	a	strong	base	of	
asceticism. These Samani are exempted from a few vows of asceticism and can use 
transportation as well as media to reach out to the Jain lay persons. 

In	contrast,	there	are	liberal	thoughts	emanating	from	a	few	Sadhus (mendicants)	
who feel that use of media is not a sin for the lay person or the mendicant if it is 
done	with	good	intention.	Rashtra	Sant	Pujya	Gurudev	Shree	Namramuni	M.S.,8 a 
Sthanakvasi	Jain	monk,	says	that	“knowledge	needs	to	be	spread	whether	with	or	
without	technology.	To	wash	away	negativity	from	the	earth,	it	is	essential	to	spread	
this	knowledge	which	Jainism	has.	People	who	say	it	is	improper	to	use	media	for	
religious	discourse	and	propagation	need	to	first	get	the	knowledge	of	the	media	
and	then	give	their	opinions.	One	needs	to	change	with	times.	Social	media	is	like	
chocolate in today’s era which can be easily consumed and liked by one and all.”
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Jain Lay person’s Opinion of Digital and Social Media Use  

Profile	of	Jain	 lay	persons:	The	 literacy	rate	of	 the	respondents	(laypersons)	
of	either	gender	was	found	to	be	way	higher	than	the	national	average;	they	all	
seem	to	be	living	in	material	comfort	(Table	1).	The	respondents	have	television,	
air conditioner/cooler and motorcycle in their households. 

Table: 1 Socio-economic characteristics of respondents by gender (in percent).

Age Group Male (%) Female (%)  Sample (400)
     18-25 58 42 100
     26-35 60 40 100
					36-45 50 50 100
					46	and	above 62 38 100
Education
     No formal Education 0.00 0.50 2

					Below	High	school 0.50 0.75 5
     Below 12th Grade 7.50 4.50 48
					Undergraduate 17.50 13.00 122

     Graduate 20.50 19.75 161
     Technical/ 
					Professional	Degree 12.25 3.25 62
Profession
     Business 31.75 2.00 135
     Service 20.50 3.50 96
     Housewife 0.00 35.00 140
     Student 5.25 2.00 29
Marital Status
     Unmarried 15.25 8.50 95
     Married 36.00 27.00 252
					Widow/Widower/Divorced 6.25 7.00 53
Household Amenities
     Television 67.50 32.50 400
     Air conditioner/Cooler 67.50 32.50 400

    Motorcycle 67.50 32.50 400
    Car 24.50 11.25 143
    Internet 27.75 6.75 138

Religious understanding/following (in percent)

The	respondents	(lay	persons)	were	asked	about	their	visit	to	Jain	temple	and/or	
Upashray (religious	place),	their	daily	ritual	practices	and	time	allocated	by	them	
for	furthering	their	knowledge	on	Jainism.	The	highest	duration	of	time	spent	was	
found	to	be	on	religious	reading,	learning	and	understanding	by	the	respondents	
in	36-45	age	groups	(Table	2).	Further,	female	respondents	were	found	to	be	the	
most	regular	while	visiting	temples	(100	percent	of	females	visited		the	temple	
as	compared	to	males	93.9	percent	of	males	visited	the	temple).	Relatively	an	
opposite	situation	was	found	in	case	of	visits	to	mendicants	for	salutation	(35.3	
percent	of	females	as	compared	to	60.9	percent	who	visited	mendicants)	(Tables	
3	and	4).

Table 2: Time spent for religious reading/ learning/understanding by age group 
(in percent).
 Age Group Time spent: One hour/ 

more than one hour in a 
day

Occasional/ during free 
time 

18-25 14 86
26-35 21 79
36-45 36 64
46 and above 51 49
Sample (400) 122 278

 Table 3: Visit to temple by gender (in percent).
 Gender Once/ more than 

once in a day (%)
Occasional/ on 
special days (%)

 Don’t visit (%)

Male 56.95 36.96 6.09

Female 48.24 51.76 0
Sample 
(400)

213 173 14
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Table 4: Visit to mendicants by gender (in percent).
Gender Once/ more 

than once in 
a day (%)

Occasional/on special days (%)  Don’t visit (%)

Male 28.70 32.17 39.13

Female 21.18 14.12 64.7	1

Sample 
(400) 102 98 200

Use of Media for Religious Learning

The	active	participants	 in	use	of	media	 for	 religious	 studies	and	 learning	
were	found	to	vary	a	great	deal	(only	13	percent	used	media	a	great	deal	while	
17.5	percent	used	much	and	28.5	percent	used	somewhat).	On	the	other	hand	
15.5	percent	reported	having	not	used	media	and	as	much	as	25.5	percent	of	
respondents were not in a position to say in what manner could they use media 
for	religious	understanding.	It	may	be	mentioned	that	older	respondents	in	the	
age	group	of	46	and	above	were	found	to	be	highest	users	of	media.	It	could	
be because they have more time at their disposal and some of them lead a 
semi-retired	life	(Table	5).	Further	print	media	consisting	of	books,	magazines	
and	 pamphlets,	 top	 the	 chart	 of	 choice	 for	 religious	 reading,	 learning	 and	
understanding	(39.25	per	cent)	(Table	6).

Table 5: Use of Media for Religious Understanding by Age Group (in percent)
Age Group  Very 

Much
Much Somewhat Not at all Cannot say

18-25 4 23 28 19 26
26-35 12 12 28 15 33
36-45 5 16 37 17 25
46 and above 31 19 21 11 18
Sample (400) 52 70 114 62 102
Sample (%) 13.00 17.50 28.50 15.50 25.50

Digital and Social Media Use in Relation to Oral Sermon

In	 Jainism,	 oral	 religious	 discourse,	 propagation	 and	 sermons	 have	 been	
in	existence	since	the	inception	of	the	religion	in	the	6th century B.C. All the 

Tirthankaras	 too	 have	 had	 addressed	 their	 followers	 through	 oral	 discourse,	
propagation	and	sermon,	and	that	 too	in	a	congregation	of	followers.	At	that	
time, no need was felt to have external means or method to address the followers 
by	 the	mendicants	 and	 at	 the	 same	 time	no	 such	 electronic	gadgets	were	 in	
vogue.	It	should	be	clearly	mentioned	that	in	Jainism	any	external	means	and	
methods	for	religious	discourse,	propagation	and	sermons	were	forbidden.	Use	
of any mechanical equipment was forbidden as per the vow of non-violence 
stated in the scriptures. However, a few Jain mendicants approved their use in 
the	recent	time	with	a	plea	for	change	as	per	the	changing	times.

In the last century and moreover in the last 10 years, many Jain mendicants 
of	various	sects	have	been	using	microphone	and	projection	screen	during	their	
discourse,	propagation	and	sermon.	A	few	mendicants	have	started	spreading	
their	religious	messages	through	use	of	mobile	phones,	Twitter	and	Facebook	as	
well.	Many	mendicants	get	their	discourse	and	pravachans (sermon)	streamed	
live on television and the Internet too. 

In	 the	present	survey	 the	 respondents	 indicated	 limited	use	of	digital	and	
docial	media	(26.75	percent	of	respondents	selected	digital	and	social	media	
as	 their	 first	 choice	 for	 choice	 of	media	 for	 religious	 reading,	 learning	 and	
understanding).	Only	few	(26.75	percent)	chose	to	use	Internet	and	Mobile	app	
for	religious	reading,	learning	and	understanding.	According	to	Table	7	no	more	
than	 21.0	 percent	 used	What’s	App	 and	 16.0	 percent	 used	 Facebook.	Other	
digital	media	was	found	to	be	extremely	limited	(Table	7).	

Content Analysis of Jain Websites 

A detailed content analysis was carried out of Jain websites. The content 
analysis	 indicated	 that	 there	were	 nearly	 50	 +	 pages	 on	 Facebook	with	 the	
search word ‘Jainism’9 and 20 + sites dedicated to Jain mendicants of various 
sects.	The	highest	number	of	likes	was	for	Facebook	page	on	‘Jainism	religion’10 
with	92,320	 likes.	There	were	around	25	+	Twitter	accounts	with	 the	search	
word ‘Jainism’11 and three Twitter accounts of Jain mendicants. The Twitter 
account titled ‘Jainism News’12	had	 the	highest	number	of	 followers	 (5822).	
There	are	unlimited	YouTube	channels	and	What’s	App	group	on	Jainism	and	
it	was	difficult	to	state	their	exact	numbers.	The	use	by	lay	persons	as	indicated	
in	Table	7	is	a	clear	indication	of	very	limited	use	of	digital	and	social	media.	
Hence	 it	 is	not	 surprising	 that	none	of	 the	 respondents	mentioned	any	other	
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digital	and	social	media	use	for	religious	reading,	learning	and	understanding.	
Hence, content analysis of websites and survey of lay persons support the view 
that	websites,	 Facebook,	Twitter,	YouTube	 and	What’s	App	 are	 though	 best	
choice	for	Jain	religious	discourse,	propagation	and	sermon,	at	present	it	was	
found to be of limited use. 

Table 6: Choice of media for religious reading/ learning/understanding
Choice of Media for Religious reading/ learning/
understanding 

Rank 1 %

     Pravachans (Face to Face discourse) 88 22.00
     Print Media (Books, Magazines, pamphlets etc.) 157 39.25
     Television 34 8.50
     Video/ CD 14 3.50
     Internet 48 12.00
     Mobile App 59 14.75
     Sample 400

Table 7: Current Use of Digital and Social Media by Lay persons* (in percent)
Current use of Digital and Social Media Per cent
Websites 21 5.3
Facebook 64 16.0
Twitter 12 3.0
What’s App 84 21.0
YouTube 17 4.3
*	Multiple	choice	questions	without	reaching	100	percent	

Conflicts in the use of Digital and Social Media

Oral	 discourses	 not	 only	 simply	 encourage	 a	 specific	 image	 of	 humanity,	
but	 it	 tries	 to	 incorporate	different	notions	with	 the	aim	to	 transform	practices	
and	legitimize	its	management	of	religious	matters.	The	classical	formulation	of	
religious	 authority	 is	maintained	 in	 everyday	 interactions	between	mendicants	
and	Jain	lay	persons	who	acknowledge	the	asymmetric	and	consequential	nature	
of	their	exchanges.	While	the	digital	and	social	media	has	amplifying	capabilities	
and	here	religious	authority	is	constructed	via	“strategic	arbitration.”	The	digital	
and	social	medium	elicits	discretionary	power	among	the	mendicants	to	shape	

informational and interpersonal outcomes, and it is solely dependent on the 
discourse	 and	 propagation	 competencies	 of	 mendicants	 (religious	 leaders)	 to	
connect	interactively	across	media.	Everyday	interactions	on	online	and	offline	
locales	can	make	Jain	mendicants	present	and	mobilize	their	sayings	to	influence	
the	unfolding	of	spiritual	practices.	Thus	a	new	sect	of	“tech	and	touch	religious	
discourse	and	propagation”	is	emerging	in	Jainism.	It	is	only	in	the	future	that	
one would come to know if these mix of virtual and physical interactions would 
help	in	the	alleviation	of	human	suffering	and	conflict	on	local	and	global	scales.	
On one hand the mendicants believe that this would be a compromise with the 
spiritual	influence	of	religion	while	on	the	other	hand	the	modern	Jain	mendicants	
look	at	it	as	an	organized	humanitarian	practice	for	social	change.	

One	 of	 the	 best	 examples	 to	 cite	 here	 would	 be	 Deepesh	 Shah’s	 digital	
film	on	soul (Ek	Cheez	Milegi	Wonderful),13 which is a product of this “tech 
and	 touch	 religious	 discourse	 and	 propagation”	 development	 in	 Jainism.	 It	 is	
neither a dominant discourse nor a product of power relations. The medium of 
the	artistic	film,	 the	artistic	quality	of	his	work,	 its	presentation	on	 the	digital	
medium	deemed	‘modern’	made	it	possible	for	PP	Jainacharya	Shri	Yugbhoosan	
Suriji	“Pandit	Maharaja”	to	explore	Jain	teachings	on	the	digital	medium	in	an	
acceptable	manner,	while	also	permitting	the	audience	to	retain	his/her	‘personal’	
religious	belief.	
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Notes 

 1 http://parasdham.org/
The	website	is	being	run	under	the	able	guidance	of	Rashtra	Sant	Pujya	Gurudev	Shree	

Namramuni	Maharaj	Saheb	–	a	45	years	young	Jain	Muni	of	Sthanakvasi	Gondal	Sampraday,	
born	at	Nagpur,	Maharastra.	He	accepted	sainthood	(Diksha)	at	the	age	of	25	years	and	has	
acquired basic education till 12th standard. He is a revolutionary Saint who has touched the 
heart	of	Jain	and	Non	Jain	across	the	globe	and	has	brought	about	life	changing	experiences	
in them. 
 2http://jainismsimplified.org/

	The	website	is	being	run	under	the	able	guidance	of	Panyas	Chandrajeet	Vijayji	Maharaj	
Saheb,	and	is	being	inspired	by	his	eminent	Guru	and	personality,	H.D.H.	Panyas	Shrimad	
Chandrashekharvijayji Maharaj Saheb. He	established	several	religious	and	sociocultural	
organizations.	He	founded	two	schools	which	professes	Indian	cultural	education,	Tapovan	
Sanskardham at Navsari and Tapovan Sanskarpith near Ahmedabad. He was also considered 
as	one	of	the	best	orators	among	Jain	monks.
 3	For	spiritual	evolution	Jain	aspirants	are	required	to	observe	five	vows	of	non	
violence,	truthfulness,	non	stealing,	celibacy	and	non	possession.	The	five	prime	vows	are:

1. Abstinence from injury to life
2. Abstinence from falsehood
3. Abstinence	from	stealing
4. Abstinence from sexual activity
5. Abstinence possessions or attachment

The	following	are	the	seven	supporting	vows	householders	are	required	to	observe:
1. Vow	of	limiting	the	area	of	one’s	activities	
2. Vow	of	limiting	quantity	of	things	one	uses
3. Vow to abstain from purposeless harmful activities
4. Vow	of	remaining	completely	equanimous	for	a	fixed	period	of	time

5. Vow	of	reducing	for	a	limited	period	of	time	the	limits	of	the	area	set	forth	by	
the vower himself in the sixth vow

6. Vow	of	observing	fast	and	living	like	a	monk	for	certain	days
7. Vow	of	sharing	with	deserving	guests

Jain	philosophy	refers	to	the	3	major	processes,	or	modes	of	development,	that	all	living	
beings	pursue	in	order	to	become	more	pure,	and	eventually	reach	their	purest	form	(moksha).

Mahavir demonstrated to the world the way we could liberate ourselves from the 
bondage	of	Karma	and	attain	Moksha	or	liberation	of	the	soul.		This	could	be	accomplished	
by	encompassing	three	simple	beliefs—Right	Knowledge,	Right	Faith,	and	Right	Conduct.		
In order to acquire these, one must take the Five Great Vows:  1. Ahimsa	(non-injury)	2.	
Satya	(truth)	3.	Asteya	(non-stealing)	4.	Brahmacharya	(celibacy)	and	5.	Aparigraha	(non-
acquisition).		By	following	these	five	vows,	each	and	everyone	of	us	can	develop	and	lead	a	
good	life	and	follow	the	path	of	Jainism	and	attain	Moksha.

Enlightened	Worldview-	this	is	called	Samyak Darshan	(enlightened/rational	worldview/
perspective).	According	to	Jain	philosophy,	living	beings	should	develop	an	enlightened	and	
rational	perception	of	the	universe.	The	“universe”	includes	a)	one’s	own	self,	b)	other	living	
beings,	and	c)	the	material	aspects	of	the	universe	such	as	space,	time,	and	matter.	Ultimately,	
things	must	be	understood	as	a	whole.	

Enlightened	Knowledge-	this	is	called	Samyak Gnana (enlightened/rational	knowledge)
Jain	philosophy	states	that	our	enlightened	worldview	should	evolve	into	detailed	and	
specific	knowledge	of	life	and	the	universe.	

Enlightened	Conduct-	this	is	called	Samyak Charitra (enlightened/rational	conduct/action)
Enlightened	worldview	and	knowledge	leads	one	to	enlightened	conduct,	but	this	also	
works the other way.  For example, if we realize that animals have a soul and feel 
pain,	then	we	are	more	likely	to	be	vegetarian.		The	word	“conduct”	includes	all	of	
our	thoughts,	words,	and	actions.		

	 4	PP	Acharya	Shri	Rashmiratna	Surishwarji	M.S	-	a	Shwetamber	Jain	monk,	45	years	
of	age,	born	at	Surat,	Gujarat.	He	accepted	Diksha	(sainthood)	at	the	age	of	12	years	and	has	
acquired basic education till 6th standard. 
 5	PP	Muni	Shri	Nitiratna	Vijayji	M.S.	–	a	Shwetamber	Jain	monk,	who	was	born	in	
Sthankwasi sect of Jainism and accepted Diksha	(sainthood)	at	the	age	of	15	years.	He	was	born	
in	Belgaum,	Karnataka,	India	and	has	acquired	basic	education	till	8th standard
 6 PP Muni Shri Heetrati Vijayji Maharaj Saheb - a Shwetamber Jain monk, 37 years 
of	age,	born	in	Vishakhapatnam,	Andra	Pradesh,	India	and	has	acquired	basic	education	till	7th 
standard. He accepted Diksha	(sainthood)	at	the	age	of	23	years.
 7	PP	Sadhvi	Labdhi	Shriji	M.S	–	a	Terapanthi	Jain	nun,	60	years	of	age,	born in 
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Ahmedabad,	Gujarat	and	has	acquired	basic	education	till	graduation	in	BA.	She	accepted	
Diksha	(sainthood)	at	the	age	of	39.
 8	Rashtra	Sant	Pujya	Gurudev	Shree	Namramuni	Maharaj	Saheb	–	a	45	years	young	
Jain	Muni	of	Sthanakvasi	Gondal	Sampraday,	born	at	Nagpur,	Maharashtra.	He	accepted	
Diksha	(sainthood)	at	the	age	of	25	years	and	has	acquired	basic	education	till	12th standard. 
He	is	a	revolutionary	Saint	who	has	touched	the	heart	of	Jain	and	Non	Jain	across	the	globe	
and	has	brought	about	life	changing	experiences	in	them.	
	 9 https://www.facebook.com/search/str/jainism/keywords_top as accessed on 6th 

October 2015
 10https://www.facebook.com/pages/Jain/105758209464743?ref=br_
rs&rf=108107602544527 as accessed on 6th October 2015.
 11https://twitter.com/search?f=users&vertical=default&q=jainism&src=typdas 
accessed on 6th October 2015.
 12 https://twitter.com/JainismNews as accessed on 6th October 2015.
 13 http://www.ekcheez.com/about-movie.html

A	JYOT	India	presentation,	Conceptualized	by	his	Holiness	Jain	Acharya	Shri	Yugbhoosan	
Suriji	“Pandit	Maharaja”,	Directed	by	Deepesh	Shah‘Ek	Cheez	milegi	Wonderful’	is	a	journey	
in itself. From the world that craves and celebrates the physicality of happiness, this leads us 
to	the	core	of	the	meaning	and	essence	of	being	Happy.	In	the	era	where	movies	are	made	for	
‘Mass	appeal’,	with	the	commercial	aspect	as	the	focus,	this	focuses	on	appealing	to	the	mass	in	
a	different	way.

Right	from	its	conceptualization	to	presentation	on	screen,	every	frame	is	crisp,	well	
presented	and	thought	provoking.	It	strikes	the	emotional	chord	too,	at	the	right	places.	As	the	
story	progresses,	it	becomes	more	gripping.	The	plot	though,	very	simple,	keeps	the	curiosity	
and interest till the very end. At the end, it culminates as a rich and wonderful experience. 
Watching	‘	Ek	cheez	...’	is	something	like	sipping	lime	juice,	the	taste	distinctly	felt,	but	none	
of	its	ingredients	makes	its	presence	felt.	Though	based	on	Jain	principles,	the	message	has	
been woven in such a scuttle way that the essence of it is omnipresent but not visible. No direct 
mention. No labels attached.

Sanatan Dharma and Digital Media: The Process of 
Adaptation, Absorption and Assimilation in Hindu 

South Asia 
 

Binod C. Agrawal 

Introduction

Sanatan Dharma (Hindu	religion)	within	the	living	civilization	of	South	Asia	
that	includes		modern	India		believe	in	the	transmigration	of	un-destructible,	
un-flammable	and	non-wet	able	Atma	(	human	soul),	re-birth	and	appearance		
of	gods	and	goddesses	as	Avtar	(appearance	of	god	on	the	earth)	from	time	
to	time	to	reduce	human	suffering	and	reduce	prevailing	sinful	activities	on	
earth.		By	means	of	oral	methods	and	techniques	in	largely	non-literate	South	
Asia,	the	concept	of	transmigration	of	soul	as	one	of	the	fundamental	tenants	
of Sanatan Dharam continue to be entrenched in Hindu psyche and accepted 
practice	 for	giving	“rational”	explanation	 for	 individual	human	misery	and	
misfortune.	In	the	long	and	meandering	oral	history	of	Sanatan Dharama it 
remained	an	inseparable	aspect	within	the	Indian	civilization.	Among	many	
conceptions of  Sanatan Dharma in the day-to-day oral discourse, discussion 
and speculation about  Atama (soul)	and	Parmatama (god)	and	its	relationship	
with	self		and	god	remain	a	paramount	point	of	self	expression	for	acceptance	
of current human condition and inequality in the Indian Civilization.

The	quest	to	answer	the	question	of	human	self	and	god	continues	within	
a	 multi-religious	 South	 Asia	 where	 many	 world	 religions	 appeared	 and	
lost	 sheen	 as	 continuing	 process	 of	 growth	 and	 decay	 of	 religious	 beliefs.	
Contemporary emphases on the notion of individualism, privacy and freedom 
have added new set of discussion and discourse in Sanatan Dharma fueled 
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